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M A R K E T I N G  +  S T R A T E G Y
B R A N D  M A N A G E M E N T

E V E N T  P R O D U C T I O N
C R E A T I V E  D I R E C T I O N

T A C T F U L  E X E C U T I O N E R S .
WE TRANSFORM NEW AND EXISTING IDEAS INTO THOUGHT  
PROVOKING CONTENT, PRODUCTS AND EXPERIENCES.



3A DEAD LOGIC PRODUCTION



4A DEAD LOGIC PRODUCTION



5A DEAD LOGIC PRODUCTION



6A DEAD LOGIC PRODUCTION



7A DEAD LOGIC PRODUCTION

E X P E R I E N T I A L  P R O D U C T I O N
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Expe r i en t i a l

E . S . T .  F E S T
B u t l e r ,  O H
Au g  2 019

Li v e  M u s i c  Fe s t i v a l
2 - d a y  ev e n t 
7 , 0 0 0 +  a t t e n d e e s  f ro m  15 +  co u n t r i e s 
7M +  im p re s s i o n s 

D i g i ta l  M a r k e t i n g
Ev e n t  Pro d u c t i o n
Sta g e  Pro d u c t i o n 
Ta l e n t  M a n a g e m e n t
S p o n s o r s h ip  +  Ac t i v a t i o n s

[ M a n a g e d  s i n ce  2 013]



Expe r i en t i a l

H O T E L  D I A B L O
A L B U M  R E L E A S E  +  P O P  U P  S H O P

M L B  A L L S TA R  W E E K E N D

2 019

Ac t i v a t i o n  +  E x p e r i e n t i a l  M a r k e t i n g  fo r  
M a c h in e  G u n  Ke l l y ’ s  4 t h  s t u d i o  a l b u m  re l e a s e

S u r p r i s e  M e et  a n d  Gre e t
O p e n  7  d a y s 

2 , 0 0 0 +  v i s i t o r s 
4 M +  im p re s s i o n s 

D i g i ta l  M a r k e t i n g
S e t  D e s i g n

Cre a t i v e  D i re c t i o n
Ac t i v a t i o n  Pro d u c t i o n
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Expe r i en t i a l

C U L T U R E  H O U S E
Au s t i n ,  T X

S XS W  2 019

Te c h  x  Cu l t u re  Ev e n t
12 - h o u r  ev e n t  w i t h  70 0 +  a t t e n d e e s 
d u r i n g  o n e  o f  t h e  m o s t  p ro g r a mm e d 
w e e k l o n g  co nfe re n ce s  i n  t h e  U . S .
I n f l u e n t i a l  b a s e d ,  i nv i t e  o n l y  a u d i e n ce
2 , 0 0 0 +  RS V Ps 
2 M +  im p re s s i o n s
Cu r a t e d  b r a n d  p a r t n e r s h ip s 
Gr a p h i c s ,  fa b r i ca t i o n s  +  p ro d u c t i o n
S p o n s o r s h ip  a cq u i s i t i o n

Marlon Nichols, TIP “T.I.” Harris, Jason Geter, Bryan Michael Cox
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Expe r i en t i a l

B L A C K  LO V E  S U M M I T
At l a n ta ,  GA

S u mm e r  2 019

Sold out conference support ing the Black Love 
televis ion docu-series and online media platform. 
Featuring celebrity and influencer level talent .
Managed all  elements of product ion, including 22 
talent personali t ies and sponsors .  
Managed programming for 10 conversat ions + 
capturing all  digital content for online presence.

Digital Marketing 
Talent management
Graphics,  fabricat ions + product ion 
Experient ial Act ivat ion
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D I G I T A L  M A R K E T I N G
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D I G I T A L  M A R K E T I N G
S T R AT E GY

C R E AT I V E  D I R E CT I O N

S TO R Y T E L L I N GSOCIAL  MEDIA  STRATEGY

Unders tand ing  a  b rand ’ s 
focu s ,  aud ience  and  s to r y 
a ll ows  u s  to  uncove r ,  
crea te  and  amp li f y  
meaning f ul ,  hi gh  impac t 
con ten t ,  tac t f ul  s oc ia l 
med ia  s t ra tegy  and 
au t hen t i c  s to r y te ll ing  in  a 
d ig i ta l  wo r ld  to  d r i ve 
re s ul t s .
Re sul t s  a re  no t  one  s ize 
fi t s  a ll . INFLUENCER  MARKETING

There  i s  ex t reme  l eve rage  in 
build ing  re la t i on ship s  and  cul t i -
va t ing  re s ul t s  —  con ten t  market -
ing ,  even t  market ing  and  d ig i ta l 
ma rket ing  a li ke .  The se  de li ca te 
re la t i on ship s  can  take  a  b rand 
ove r  a  t ipp ing  po in t  y i e ld ing 
s t rong  b rand  re sonance  and 
b rand  t r u s t . 
Let  u s  be  t he  ma tchmake r .

MOBILE  +  EMAIL 
MARKETING

Now more  t han  eve r ,  i t  i s  of  s u -
p reme  impor tance  to  build  d irec t 

l ine s  of  acce s s  to  a  b rand ’ s 
aud ience .  We  have  ga rne red 

ove r  200 ,000  ema il s  and  phone 
numbers  fo r  ou r  c li en t s  crea t ing 
a  l ane  fo r  t hem  to  b reakth rough 

to  t he ir  aud ience s .
We  pu sh  ou r  c li en t s  to  e s tab li s h 

s t ra teg ie s  and  communi ca t i on s 
t ha t  t hey  can  own .  From  mobil e 

market ing  and  t ex t  mes sag ing  to 
ema il  ma rket ing ,  t hi s  l ane  i s  key .

I t  i s  a lmos t  2020 . 
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MARKETING CLIENT

B LACK LOV E . COM
Em a i l  M a r k e t i n g

In f l u e n ce r  M a r k e t i n g

S o c i a l  M e d i a  M a r k e t i n g

Marketing analysis + strategy for newly 
established media and content brand.

Ini t iated influencer marketing plan aligned 
with brand miss ion to ident ify appropriate 
partners and buil t  9 successful monthly  
campaigns to establish relat ionships . 

Drove elevated digital traffic ,  engagement 
and conversions through digital market-
ing strategy for parent brand and 3 sub-
brands s imultaneously .

Introduced + buil t  direct access to brand 
audience to 25K (14K act ive) within 6 
weeks using email  market ing growth strat-
egy and digital content strategies .

Content Marketing
Used parent brand website and social me-
dia strategy to raise brand awareness and 
develop newsletter that exceeded industry 
standard engagement by 100% consistent-
ly over 6 months .

Executed 12 influencer paired campaigns 
for conference event marketing in new 
market .  Tickets sold out in advance.

By introducing two brands to mutually ben-
efi t  from a digital or experient ial pair ing, 
influencer marketing can be a premium ex-
perience when executed properly! 

With an expansive network of content cre-
ators ,  influencers,  celebrit ies ,  and person-
ali t ies ,  we are able to curate influencer 
partnerships with an organic capacity .
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B R A N D S / C L I E N T S

MACHINE GUN KELLY



W O R K  W I T H  U S

T H A N K  Y O U .

TEAM@DEADLOGIC.CO

WE DON’T DO AVERAGE.
WE HELP TRANSLATE YOUR BRAND’S PERSONALITY BOTH DIRECTLY AND SUBLIMINALLY.

LET’S TELL YOUR STORY LIKE YOUR BRAND DEPENDS ON IT.


